
FR
EE

A publication of the Cranston Chamber of Commerce
October 2005                 Volume 4, No. 12                48 Rolfe Square, Cranston, RI 02910                Phone: (401) 785-3780

IN THIS ISSUE:

Visit our website:
www.cranstonchamber.com

Page 2
Letter from the President

Page 3
Mayor Laffey’s Letter

Page 4
Employer tips to help working 
families in Rhode Island.

Page 5
List of Renewing Membership

Page 6
Costly Chronic Disease can be

prevented

Page 7
Meet the Chambers newest

members

Page 8
Business After Hours Schedule

Page 9
Thanks to our sponsors of the 
Wine Tasting & Dinner Event

Page 10
Rhode Island Department of 
Corrections seeks volunteers

Page 11
Learn to expect the unexpected

Page 12
Stratigies to protect customer

employee data

Page 15
Membership Discount Club

Page 16
Everyone needs Fluoride

PRSRT STD
U.S. POSTAGE

PAID
PROVIDENCE, RI

Permit No.
1320

CRANSTON
CHAMBER OF
COMMERCE

Ed Get’s It Sold LANNON REALTY INC.
EDWARD E. LANNON

PRESIDENT

407 Pontiac Avenue.
Cranston, RI 02910

Phone (401)461-7788
Cell 345-8495       Fax 461-4773

lannon@aol.com

List With LANNON  www.lannonrealty.com

“Service you deserve, People you trust”

GMAC REALTORS®
ALBERT Celebrating40 Years

944-3377Albert J. Scaralia
President

T
he devastation and destruc-
tion of Hurricane Katrina,
and the desire to help has
motivated many generous
individuals to reach for their
pocketbooks in an effort to
assist with the relief effort.
Donations freely given to

qualified organizations without expecting or
receiving anything of monetary value in
return are tax deductible. 

What should you consider when giving a
donation?

Keep the following in mind:
• To deduct a donation over $250 you

must have a receipt that includes the name of
the charitable organization and a description
of the property or amount of cash donated.

• You must itemize deductions on
Schedule A of Form 1040, following
Internal Revenue Service (IRS) rules regard-
ing charitable contributions.

• Contributions are deductible in the year
they are made. To deduct them for 2005, you
must make your contribution before the end
of day on December 31, 2005.

• Only contributions given to IRS recog-
nized tax-exempt organizations are eligible
for a tax deduction. When giving noncash
items to charity, donors can deduct up to the

fair market value (FMV) of the items. Many
charitable organizations offer suggested val-
ues. Ask or check out their websites.

• If you assist a student who is a victim of
Hurricane Katrina, qualifying expenses for
the student living in your home under a writ-
ten agreement with a university or other
qualified organization are deductible. See
IRS Publication 526 at http://www.irs.
gov/pub/irs-pdf/p526.pdf for more informa-
tion.

• As an employee, you can donate vaca-
tion, sick, or personal leave time in exchange
for employer cash payments made to quali-
fied tax-exempt organizations for Hurricane
Katrina victims. You can forgo leave in
exchange for employer cash payments made
before January 1, 2007. Employees do not
have to include the donated leave in their
income. Employers can deduct the amount
of the cash payment. (Find more information

on www.irs.gov. IR-2005-97.)
• Give to charities you know. Be wary of

those about which you have any question.
The IRS is continually updating recom-
mended charities for hurricane and other
victims. Check them at http://apps.irs.
gov/app/pub78.

Would you recognize an unscrupulous 
charity?

Here are some ways to spot a potentially
illegitimate charity:

• Copycat names. Scam artists use copy-
cat names similar to authentic charities and
often create look-alike "fake" online pages.
Do not reply to links sent to you without ver-
ifying them first. Use a search engine to
locate the charity and send only after you
have verified the correct URL (web
address). 

Continued on Page 10

Give to charities you know. Be wary 
of those about which you have any question.

The IRS is continually updating recommended
charities for hurricane and other victims.

National Association of Tax Professionals
Answers Your Tax Questions About

Hurricane Katrina Donations



We are beginning a
new year for the
Chamber of
Commerce!  We

have been operating in the City
of Cranston for 75 years and are
very proud of what we have
accomplished!  We are planning
a very exciting year ahead and
hope you will all engage your-
self in something the Chamber
has to offer.  If you want to be a
part of this excitement in plan-
ning or share your ideas with us,
contact our office 785-3780.  We
also have sponsorship opportu-
nities that will showcase your
company all year long at all of
our events and seminars.  This
way we only contact you one
time and you can decide how
you want to utilize your mem-
bership.  

Outside of our many events

and activities we hope to organ-
ize a group that will assess our
vulnerability surrounding the
possibilities of crisis.  In light of
all the activity happening around
us, now is the perfect time for
companies to reassess their busi-
ness operations and plan for any-
thing that may hinder their abili-
ty to conduct business.  For

instance, last weeks torrential
rains flooded Rolfe Square and a
new business had to barrier the
water from coming in their
entrance where all of their
antiques and art are displayed.
Unfortunately, their basement
wasn't so lucky and they have
had to shuffle around to make
things work.  A few years back
one of our members had a car
drive through their front show-
case window, which put them
out for a while.  The point of this
is that it may not be a hurricane
or a storm that creates a crisis for
you, however, your ability to
communicate with customers,
vendors, employees and such
could cost you more than you
expected if you have no plan in
place.  Some are luckier than
others.

The Cranston Chamber of
Commerce is looking at ways
for us to create a network for our
members so that if there is ever a
need for supplies/suppliers,
resources, new space, etc. we
can offer a listing, phone tree
and chain of command to find
whatever is needed in a short
amount of time.  We will be con-
tacting specific members who
can provide access to resources

such as trucking, shipping and
receiving, computer networking,
utilities, commercial cleaners,
perishable and non-perishable
products, financing and more.
We hope to accomplish a net-
work that every member is
aware of in case of an emer-
gency situation.  If you are inter-
ested in becoming a part of the
planning process, kindly contact
me at the Chamber office 785-
3780.

Currently, the U.S. Chamber
of Commerce is helping busi-
nesses on the gulf coast find
resources to continue their oper-
ations.  This is a very intricate
and delicate task that will ensue
for a long tie to come.  But,
already weeks have passed and
we want to learn from this and
try to prevent delays here in
Rhode Island if at all possible
should anything occur in our
local area.  We want to provide
companies a sense of stability
when they may have so many
details to be concerned with.

Join me, the staff and board
of directors in celebrating 75
years in Cranston and let's
together continue the strength of
our Chamber of Commerce.
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Letter from the President

Hannah Hodgson
President

U.S. employers are responsible for completing and retaining
Employment Eligibility Verification (I-9) Forms for individuals
they hire for employment. This form requires employers to verify
employment eligibility and establish identity through original
documents presented by the employee. 

For victims of Hurricane Katrina, many individuals lack these
documents as a result of being evacuated from their homes, loss or
damage to personal items and records, and ongoing displacement
in shelters and temporary housing. Additionally, as a result of the
widespread damage and destruction to government facilities in the
area affected by the hurricane it can be expected that many victims
will be unable to apply and receive new documents in the period
of time required by the employment verification rules.

Therefore, the Department of Homeland Security will refrain
from initiating employer sanction enforcement actions for the next
45 days for civil violations, under Section 274A of the
Immigration and Nationality Act, with regard to individuals who
are currently unable to provide identity and eligibility documents
as a result of the hurricane. Employers will still need to complete
the Employment Eligibility Verification (I-9) Form as much as
possible but should note at this time that the documentation nor-
mally required is not available due to the events involving
Hurricane Katrina. 

At the end of 45 days, the Department of Homeland Security
will review this policy and make further recommendations.

Employment rules relaxed for
Hurricane Katrina victims



T hings continue to move forward in
our great City.  As the newspapers
reported, the unaudited numbers
show that Cranston will have a sur-

plus of nearly $20 million.  The rating agen-
cies, when they initially raised our bond rat-
ing to investment grade pointed out that the
building of the surplus was key in their deci-
sion, but they also acknowledged that a
depletion or lack of continued funding could
jeopardize that rating.  Given that and the
recent news, we certainly hope to see contin-
ued upgrades.  What that means for the day-
to-day lives of the residents and business
owners in Cranston is that our streets can be
paved, our heavy equipment can be upgrad-
ed, our schools can get roofs, and Cranston
East can finally have a modern media center.

Beyond our fiscal strides, we have had
some major staffing changes.  Kevin Flynn,
the former Director of Planning, now has the
top planning position in Rhode Island, and
we wish him great success.  Jared Rhodes,
former Principal Planner for the City, has
now taken over the helm as Cranston's new
Planning Director.  Jared holds a Masters
Degree in Community Planning from the
University of Rhode Island and has worked
for the City for six years.  He has already
made a significant mark in our City through
his tremendous efforts on several projects

most notably the Pawtuxet Traffic Calming
Project and the extremely successful
Stillhouse Cove restoration.  Currently Jared
is in the process of building a new staff as a
result of his promotion and the departure of
another fine employee, Mike DeLuca, who
is now Narragansett's Planning Director.
Additionally, he is active in finalizing the
plans for the recently approved Pawtuxet
Cove Dredging project along with numerous
other activities.  Jared is bright, ethical, and
willing to take on great challenges.  

The other directorship that we have filled
is that of Economic Development Director.

Dave Maher, former Economic
Development Aide for the City of Cranston,
has accepted the role.  Dave has worked as
the assistant in that department for six years
and is extremely familiar with operation.  He
has successful run several of his own small
businesses and has made great efforts to help
people do the same in Cranston.  He also
understands the balance between the need
for small businesses and the opportunities
for larger businesses in our City.  Dave's
approach to the job is very "hands-on," and
he looks forward to hitting the streets and
talking to business owners in an effort to
ensure that Cranston is doing all that it can
for them.

One major challenge that Dave is facing
is a project that I feel is crucial to the success
of our City in attracting businesses and that
is facilitating the permitting process.  This
project was started under Bob Cushman, and
continues now through the efforts of Dave
and Building Inspector, Kerry Anderson.

On a side note, Dave is a talented jazz
musician who has performed nationally and
continues to play with his ensemble, Ways &
Means.

We look forward to the contributions that
these two gentlemen will make to our com-
munity.  Both will have a tremendous impact
on businesses and business owners in
Cranston.

Cranston Chamber News / www.cranstonchamber.com Page 3 - October 2005

Stephen Laffey
Mayor
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T
hat many low and moderate-
income working families are
eligible for services and bene-
fits to help support their fami-
lies?  Programs such as health
insurance, food stamps, child

care subsidies, and tax credits are available
to working families who meet the edibility
criteria.

As an employer, you can help retain
your employees by connecting them to
these important services.  Income support
programs such as Rite Care, Food Stamps,
Child Care Subsidies and Earned Income
Tax Credit, allow working families to
access the services they need and result in
higher work productivity, attendance and
job satisfaction.  Helping your employees
access these services will help increase the
retention of employees.

Despite working full time, many fami-
lies still struggle to meet their basic needs.
Income support programs provide eco-
nomic security to low and moderate
income families who are able t o work, pay
taxes and purchase goods and services.

Did you know that:
· Working families may be eligible for

low or no cost health insurance coverage
through the RIte Care/RIte Share health
insurance program?

· Working families may be eligible to
receive assistance purchasing food b y
receiving Food Stamps?

· Working families may receive assis-
tance with child care expenses for their
children up to age 16?

· Working families may choose to
receive a portion of the Federal Earned
Income Tax Credit in advance as part of
their paycheck/

RIte Care
RIte Care is a Rhode Island's Medial

Assistance program that provides eligible
children and families with health insurance
coverage.

Families enroll in one of the three par-
ticipating health plans:  Blue Chip,
Neighborhood Health Plan of Rhode
Island or United Healthcare of New
England.  Families also receive a Medical
Assistance card that covers services not

included in the health plan, such as co-
pays and dental services

RIte Share
RIte Share provides comprehensive

health care through the employers health
plan by paying (all or part of) the employ-
ee's health insurance cost.  RIte Share pro-
vides wrap-around benefits such as co-
pays for doctor visits and prescriptions.

Low and moderate-income families
who are eligible for RIte Care and have
access to employer-sponsored insurance
may be enrolled in RIte Share.  This
includes families who may b e offered
health insurance at work, but cannot afford
it and families who may currently be on
RIte Care and have access to health insur-
ance coverage at work.

RIte Care/ RIte Share health insurance 
covers

· Children up to age 19
· Parents of eligible children
· Pregnant women

RIte Care/RIte Share pays for
· Doctors visits

· Hospital Care
· Prescriptions
· Transport to Medical Appointments
· Interpreter services
· Immunizations
· Prenatal care
· Mental health services
Eligibility for RIte Care/RIte Share is

based on family size and income.  Non-US
citizens may qualify

Continued on Page 13

Employers did you know…
Income Guidelines for 
RIte Care/RIte Share
Family's Gross Monthly Income

(Before Taxes and Deductions)

2 Less than $1,926 $1,926-$2,602
3 Less than $2,416 $2,416-$3,265
4 Less than $2,906 $2,906-$3,972
5 Less than $3,396 $3,396-$4,590
6 Less than $3,887 $3,887-$5,252

Family
Size

Family Coverage
(Partents and
Children and

Pregnant Women)

Coverage for
Children and

Pregnant Women
Only



San Diego, Calif. (openpress)
September 12, 2005---Amid
sharply rising occurrences of
click fraud on internet search
engine advertisements,

iSearchNaked, LLC today announced the
launch of a new search engine,
iSearchNaked.com.   The new search
engine offers substantial savings to adver-
tisers and does away with the click fraud
issue.  

It is widely accepted that search engine
advertising based on the ubiquitous "pay
per click" model, is rife with click fraud.
According to industry studies, click fraud
accounts for 10% to 30% of all clicks that
internet advertisers receive on their adver-
tisements.  With internet advertising in the
range of $4 Billion last year and expected
to exceed $7 Billion by 2008, fraudulent
clicks represent an alarming and growing
problem for internet advertisers.

Under the prevailing pay-per-click
advertising system employed by Google,
Inc., Yahoo! Inc., and scores of other
search engines, advertisers secure a key-
word or phrase by outbidding other adver-
tisers and placing funds into an account
with the search engine.  Once their prepaid
advertising dollars are exhausted, whether
due to bona fide clicks or not, the keyword
advertisement is removed from the paid
sponsored listing, until the company
replenishes their account with additional
funds.  

In the opinion of iSearchNaked founder
and president David Hytken, "pay-per-
click effectively invites competitors to bid
less for a particular keyword or phrase, and
then click away on the competitors' adver-
tisements that occupy the slot(s) above
them.  Sometimes the goal may be to sim-
ply eliminate competitive advertisers from
the paid advertisement list." 

iSearchNaked, LLC is turning the pay-
per-click advertising model on its head, by
charging a fixed monthly fee for keywords
and keyword phrases.  Regardless of the
number of clicks the advertiser receives on
its advertisement during the course of a
month, the cost of the keyword or keyword
phrase will remain fixed.  This effectively
eliminates any motive for fraudulently
clicking on a paid sponsored link adver-
tisement.

According to Hytken "our search
engine permits the advertiser to know
exactly what his or her monthly advertis-
ing cost will be, allowing them to more
effectively budget and deploy their adver-
tising resources."  Hytken went on to say

that "iSearchNaked.com gives the adver-
tiser peace of mind knowing that its adver-
tising costs can't be run up due to fraudu-
lent clicks, regardless of the number of
clicks  that a particular advertiser may
receive."

Hytken added that "iSearchNaked.
com's fixed paid advertising system elimi-
nates the bidding process for keywords or
keyword phrases."  Advertiser bidding has
sent the cost of many keywords and phras-
es into double digit dollar amounts per
click, with some words and phrases actual-
ly hitting the triple digit dollar amount.   

Replacing the bidding process,
iSearchNaked.com is offering all key-
words and keyword phrase listings at the
price of only 25 cents each.  The company
requires a $2.00 minimum monthly pur-
chase (good for up to 8 words or phrases),
so it can absorb transaction costs. 

iSearchNaked.com will give the oppor-
tunity to the first 12 advertisers signing up
for a particular keyword or phrase, to con-
tinually rotate into the coveted top posi-
tion.  With each search for a particular key-
word (or phrase), the top 12 displayed
advertiser links will be rotated on a ran-
dom basis.  On average, every 12 searches
will see the advertiser being in each of the
first 12 positions.  These same top 12
advertisers will have the added benefit of
seeing their ads appear on each page that is
searched for a particular keyword or
phrase.  

Hytken believes advertisers will easily
recognize the advantages of
iSearchNaked.com compared to other
search engines.  However, he's excited by
the web site's potential draw for users as
well: "We have several active projects to
make iSearchNaked.com satisfying to our
users.  We will be rolling these out in the
next few months."

Referring to the new search engine's
name, Hytken said, "We wanted to have a
name people would easily remember, and
we think we have accomplished that goal.
We know the name may be unusual, but it's
simply an easy to remember, catchy name.
Our search engine offers information sim-
ilar to that of other major search engines."   

About iSearchNaked, LLC

iSearchNaked is an innovative provider
of search engine services, headquartered
in San Diego, California.  For more infor-
mation, visit www.isearchnaked.com.

A s the Federal Reserve releases the
new 2004 HMDA data, which
includes national information on

loan rates. The true disparities in loan rates
are revealed in large metropolitan areas. The
new data shows that racial disparities are
much greater and more perverse within met-
ropolitan areas where a majority of minori-
ties live and at a worse extent than previous-
ly understood. ACORN will be releasing a
study on September 27 with data about dis-
parities in our nation's cities demonstrating
the concentration of high cost loans in
minority communities.

ACORN is calling on the Federal
Reserve and Congress to stop waltzing
around the issue "step up to the plate" and
enact for stronger consumer protections
against discriminatory pricing practices.
Disparities in the origination of high cost
loans to minorities can have devastating
effects on communities when these loans
have predatory loan terms.

"The data highlights the need for our
fight to improve access to fairly priced loans
in lower income and minority communi-
ties," said ACORN National President
Maude Hurd. "It's the same song with a dif-

ferent tune. Yesterday's fight was for access
to credit, today's fight is about fair pricing
and terms."

While the national level data indicates
racial disparities in the pricing of loans
ACORN's analysis of the data indicates that
the disparities are far worse in our nation's
cities that have been historically redlined.

The pricing data blows apart the myth of
risk-based pricing as the same lenders
charge different rates in different metropoli-
tan areas of similar demographics. When
comparing the rate of subprime refinance
lending in minority communities to those
with majority white populations, we find
great disparities in city after city. 

Reviewing data from the country's
largest lenders, ACORN found similar lev-
els of disparities on both refinance and home
purchase loans. While the disparities are
quite large by applicant race, there are also
large disparities between minorities commu-
nities and those with primarily white popu-
lations. Later this month ACORN will be
releasing a more comprehensive report of
disparities among different metropolitan
areas on borrower race and neighborhood
characteristics.
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New Members 
• Abbott Properties (2004)
• Amie Louise Plante (2004)
• Edgewood Door (2004)
• Frame It Yourself, LLC (2004)
• Ideal Auto Body (2004)
• J. Peshka Construction, LLC (2004)
• Jomay, Inc. (2004)
• N.E. Laborers Labor Mgmt.

Cooperation Trust (2004)
• New England Marketing 

Collaborative (2004)
• Rhode Island Bead & 

Components Inc. (2004)
• SJ Corio Company (2004)
• Strictly Typing (2004)
• Freight America Express (2003)
• Startegies (2003)
• Modern Press Inc. (2002)
• Antiques in the Attic (2001)
• Dr. Frank Sparadeo (2001)
• Parents & Friends for 

Alternative Living (2001)
• Coastway Credit Union (2000)

6-10 Years
• Disease Surgery of the Retina (1999)
• Holland & Knight, LLP (1999)
• Dennis Mikolich, MD (1998)
• Pawtuxet Sunoco (1998)
• Embroidery Sewing Corp. (1997)

11-15 Years
• Cranston Print Works (1993)
• J. Poulo's Automotive Center, Inc.

(1991)
• Saccoccio & Associates Architects 

(1990)

16-20 Years
• R & D Tool Engineering (1987)
• Albert Realtors GMAC Real Estate 

(1986)
• Pepsi Cola Bottling Group (1986)
• AAA Southern New England (1984)
• General Glass Co. (1984)

Thanks for your continued support!
Renewing Members

Wealth Draining From Inner Cities

New Search Engine Offers
Fixed Pay Advertising

You make this 
Chamber the 
best it can be!



By Jim Purcell
President and CEO, Blue Cross & Blue Shield of Rhode
Island

W e face an epidemic of unparalleled
proportions…," the 2003 U.S
Department of Health and Human
Services report began. The govern-
ment was not speaking of AIDS, or
flu, or West Nile virus. Not of crime

and not of sneak attacks with anthrax by terrorists. 
No, the culprit that threatens us with epidemic conse-

quences is, simply, chronic disease. Actually, the government
maintained, "The risk of illness or death from chronic dis-
eases including heart disease, cancer, and stroke is far
greater" than from these other, higher profile health calami-
ties.

The U.S. spent $1.4 trillion on healthcare in 2001 - that
was an average of $5,035 for each American. The U.S.
Centers for Disease Control and Prevention (CDC) estimates
that as the nation's population grows older, the national
healthcare tab may be as much as $2.8 trillion in 2011. In any
case, HHS reported, chronic disease accounts for about 75
percent of these healthcare costs each year.

Aging Population, Exploding Technology Spur Costs
Advances in medical science and technology coupled

with improved environmental and social conditions help
Americans to live longer than ever before. In 1950, the aver-
age life expectancy was 59 years. It is now getting close to
80 years. At the same time, the percentage of our

population over 65 has and will continue to grow.
"Because older adults typically require more healthcare than
their younger counterparts, medical costs will increase as the
population ages," the report said. "Healthcare expenditures
for a 65-year-old are now four times those of a 40-year-old." 

The report adds that the "explosion in healthcare technol-
ogy" has led to better diagnosis and treatment. "However,
these advances do not come cheaply," the report said. "In
fact, they account for about 60 percent of the increased cost
of healthcare." 

The government report estimated these costs of medical care
and lost productivity:

• Cardiovascular disease and stroke, $351 billion (2003)
• Obesity, $117 billion (2000)
• Cancer, $171.6 billion (2002)
• Diabetes, $132 billion (2002)

• Arthritis, $82 billion (1995)
EPING YOU WELL, AND WELL INFORMED.™

The report also estimated the impact of chronic disease 
factors on national healthcare costs:

• Smoking - direct medical expenditures more than $75
billion a year, plus $80 billion in lost productivity.

• Physical inactivity - more than $76 billion.
• Poor nutrition - more than $33 billion plus $9 million in

lost productivity.
In Rhode Island, chronic diseases also have a substantial

impact on the high cost of healthcare. Blue Cross & Blue
Shield of Rhode Island estimates that the medical costs for
its members suffering from these chronic diseases were as
follows:

• Heart disease and stroke - $461 million (2003)
• Obesity - $168 million (2000)
• Cancer - $135 million (2002)
• Diabetes - $291 million (2002)
• Arthritis - $49 million (1995)

The Power of Prevention
These national statistics are drawn from a report entitled

"The Power of Prevention." It laments that despite evidence
that prevention works, the nation's healthcare focus in the
past has been on treatment: "As a nation we have empha-
sized expensive cures for disease rather than cost effective
prevention. In addition, our healthcare system is not
designed to meet the needs of people with chronic illnesses." 

The conclusion: "With a community-based public health
infrastructure that embraces prevention as a priority, we can
become a healthier nation. Many Americans could enjoy 5-7
additional years of healthy life and avoid the costs associat-
ed with chronic disease if we improve access to quality
healthcare services, emphasize healthy behavior, and focus
on broad policies and strategies that offer the greatest good
for the greatest number of people at the lowest cost."

Keeping you well, and well informed
The CDC maintains that chronic diseases need not be

inevitable, and that people can and will change their
lifestyles to "take charge" of their health. However, the gov-
ernment also says the nation's healthcare agenda must
include programs focused on individual responsibility. Some
examples:

• School health programs providing environments and
instruction to promote healthful eating, daily physical activ-
ity, and avoidance of tobacco, alcohol, and illicit drugs.

• Smoking cessation strategies, including better access to
"quit lines," improved insurance coverage of smoking cessa-
tion services, and greater involvement of health providers
and healthcare systems in routine delivery of cessation
advice and services to patients who want to quit smoking.

• Physical activity strategies such as motivational signs
and reminders placed near elevators and escalators encour-
aging the use of stairs for health benefits and weight loss. 

"As a nation, we have the capability and the expertise to
meet the unique challenges of the leading causes of death,
disease, and disability," the CDC concludes. "Now we need
a concerted, focused effort to apply what we know about
prevention and treatment." What are we waiting for?
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CALL FOR HELP
Please do what you can for a friend of the

Cranston Chamber,

Lorrie (Pietropaolo) DiRaimo.
Lorrie is in need of a bone marrow transplant.

Thursday, September 15th
St. David’s on The Hill

3:00 - 7:00 pm
Looking for friends & graduates of Cranston

High School West Class of 1972-1976
For special questions or details, please contact 

Glen Halverson at the RI Blood Center

1-800-283-8385

BLOOD AND
BONE MARROW

DRIVE

Costly Chronic Diseases
Can Often Be Prevented

“



Allstate Insurance 
- Larson Agency

Greg Larson
815 Oaklawn Avenue, Suite A, Cranston RI
02920 • 401-944-3366

Allstate Insurance Company is proud to
announce the opening of a new office.

With 15 years of insurance experience
and a Bachelor's degree in Insurance, Gregg
Larson, an exclusive agent for Allstate
Insurance Company, brings a wealth of
knowledge to this new agency located at
815 Oaklawn Avenue, Suite A.  

"I am excited about opening my own
business," Larson says. "It is a full-service
agency,  offering a complete line of insur-
ance and financial products and services to
the community."

The agency sells auto, property, life,
annuities and financial services. The
licensed staff of Larson Allstate Insurance
Agency is ready to consult with you to meet
all of your financial needs.  "We provide
extraordinary service," says Larson.
"People are treated the way they want to be
treated."  The Larson Allstate Insurance
Agency is open from 9:00am to 5:00pm
Monday through Friday and Saturday
9:00am to noon) 

The Allstate Corporation (NYSE: ALL)
is the nation's largest publicly held personal
lines insurer. Widely known through the
"You're In Good Hands With Allstate®"
slogan, Allstate helps individuals in more
than 17 million households protect what
they have today and better prepare for
tomorrow through more than 13,600 excu-
sive agencies and financial specialists in the
U.S. and Canada. Customers can access
Allstate products and services through
Allstate agencies, or in select states at all-
state.com and 1-800 Allstate®.
EncompassSM and Deerbrook® Insurance
brand property and casualty products are
sold exclusively through independent
agents. Allstate Financial Group provides
life insurance, annuity, retirement, banking

and investment products through distribu-
tion channels that include Allstate agencies,
independent agencies, worksite, financial
institutions and broker-dealers.

______________________________________

Blackstone Valley Security

PO Box 100300, Cranston, RI  02910
(800) 648-2736

______________________________________

Borrelli Event Services LLC

1650 Smith Street, North Providence, RI
02911 • (401) 353-4700

______________________________________

Brookside Nanny Agency LLC

PO Box 3617, Cranston, RI  02910
(401) 461-4004

______________________________________

CK1 Gourmet Restaurant

1150 Oaklawn Avenue, Cranston, RI 
(401) 463-3491

______________________________________

Cranston Electrolysis
Treatment Center

63 Sockanosset Cross Road, Suite 5C,
Cranston, RI 02920 • (401) 270-6508

As a Licensed Electrologist, Sandra L.
Bauman, of CRANSTON ELECTROLY-
SIS TREATMENT CENTER is quick to
point out that bothersome, embarrassing
hair is a problem that affects 90% of all men
and women to some degree. She states that
heredity is the key culprit, as well as med-
ications, stress and normal hormonal
changes that occur throughout the life
cycle.

In response, Sandra is raising the stan-
dard for permanent hair removal on the

face, breasts, toes, arms, backs and bikini
lines, etc with discrete & confidential client
care. She states that electrolysis has been
the traditional method of permanent hair
removal for over a century and is the only
medically recognized method of permanent
hair removal. 

A small, sterile, disposable probe is gen-
tly inserted into each individual hair follicle
where a mild electrical current permanently
destroys the base of the hair root. Further
hair growth is permanently ended, while the
skin is not punctured or harmed in any way.
Guidelines set forth by the RI Board Of
Health are met and exceeded by Sandra,
including disposable gloves & probes and
sterilization of tweezers. She welcomes
your questions and offers a FREE consulta-
tion and a low risk, FREE information
packet for those inquiring about hair
removal. For new clients, Sandra is offering
50% off for your first treatment for month
of October.

______________________________________

Distinctive Window Designs

838 Reservoir Avenue, Cranston, RI  02910
(401) 461-0990

______________________________________

English Ivy Garden 
- Under New Ownership

533 Pontiac Avenue, Cranston, RI  02920
(401) 467-9425

______________________________________

P & L Trucking Inc.

231 Maplewood Avenue, Cranston, RI  02920
(401) 286-9483

Pawtucket Credit Union

96 Independence Way, Cranston, RI  02920
(800) 298-2212

______________________________________

Perfect Touch Interiors, Inc.

690 Oaklawn Avenue, Cranston, RI  02920
(401) 944-4440 

______________________________________

Simply Dainty

822 Park Avenue, Cranston, RI  02910
(401) 785-3646

______________________________________

Spartan Dental
- Elias G. Koutros, DDS

1360 Park Avenue, Cranston, RI  02920
(401) 383-7569  

______________________________________

West Bay Residential 
Services, Inc.

158 Knight Street, Warwick, RI  02886
(401) 738-9300

Cranston Chamber News / www.cranstonchamber.com Page 7 - October 2005

Meet the Chamber’s Newest Members

A Notice About
DEADLINES

The following are deadlines for advertising, news and
columns for upcoming issues of Cranston Chamber News.

December 2005 Issue
Tuesday, November 8

January 2006 Issue
Tuesday, December 6

This could be
YOUR AD!!

This space on a first come, 
first served basis.

Call 401-785-3780
to reserve this spot!
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CRANSTON
CHAMBER OF
COMMERCE

U P C O M I N GU P C O M I N G C A L E N D A RC A L E N D A R
RSVP for all events

401-735-3780

October 26
People's Liquor Warehouse
200 Garfield Avenue, Cranston RI  
5:00 - 7:00 pm
Costumes optional but encouraged. Come let us spook you through the
holiday season. Enjoy foods from area restaurants and beverages from
People's Liquor Warehouse. This year's Halloween theme can only ad
to the excitement of the event.

November 9
Spine-Tech
1536 Cranston Street, Cranston RI  
5:00 - 7:00 pm
As you embark on the holiday season stop by this event to be sure
your holiday plans are not pushed out of alignment. Enjoy an evening
full of networking, food and beverages while learning about the Spine-
Tech facility. More details will follow on this event.

January 12, 2006
Powerhouse Gym Plus
11776 Plainfield Pike, Cranston  
5:00 - 7:00 pm
This is the perfect way to bring in the New Year while checking out a new
place to help keep up all healthy New Year resolutions. The evening will
be full of great food and beverages.

December 15
The New England Laborers’
Cranston Public Schools Construction Career Academy

4 Sharp Drive (Howard Industrial Park, Cranston)
5:00 - 7:00 pm
Don't expect this to be just another Business After Hours. This is
AHOLIDAY PARTY. Expect a visit from Santa, gifts, egg-nog with rum
and other beverages, great food and entertainment. Be sure to add
this date to your calendar this is an event that should not be missed.

of Chamber Events

Prizes for
best costumes!

BUSINESS AFTER HOURS UPCOMING EVENTS

Thursday October 27, 2005
Seminar
Accounting, Tax & Financial Planning Made Simple
Presented by Judy Hetherman, CPA , CHBC  & Partner, Sinel Wilfand & Vinci CPAs , Inc.
Karen Bacon, MBA, CLTC,  Diversified Resources, LLC.
Candid informational session with two very active members of the Cranston Chamber of
Commerce. Questions are most welcome as these two professional women hope to educate
you and clarify any misconceptions or areas you need more explanation

8:00am - 9:30am
RI Shriner's Imperial Room 
Full Breakfast included • Members $15 pp; Non-Members $25
Kindly RSVP before October 24th

Thursday, November 3rd
Annual Leadership Dinner
Come celebrate another year with the Chamber and hear about our member suc-
cesses. We will be thanking our past board and swearing in our new Board of
Directors. Special Birthday Party for the Cranston Chamber's 75th year anniversary
in 2006 kickoff!

5:30pm 
Registration and cocktail hour, Dinner at 6:30 and should adjourn by 9:00pm.

Tickets are $50pp and choice of prime rib, rosemary chicken, baked scrod.
Company tables are available.

Kindly, RSVP by October 27th to the Chamber office 785-3780.

Cranston Rotary Club is conducting a 
FOOD DRIVE during the month of October for
RI Food Bank & Comprehensive Community
Action, our local Cranston Food Bank.

You can drop off non-perishable goods at Webster Bank and
contact Dianne Cassey for more drop off locations and infor-
mation, (401) 464-4510.

Got an Item for our Calendar? Send it to:
Cranston Chamber News

48 Rolfe Square, Cranston, RI 02910
or call 401-785-3780
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Centreville Bank Cox Business Services WasteXpress Multi State Title Company

Multi State 
Title CompanyWasteXpress

Thank You to our Sponsors

Thank You for all that donated

Special thanks go out to:
Rhode Island National Guard    •    Adjutant General John Enright

2 Paws Up
2 Shine
93.3 WSNE
AAA Southern New England
ABC 6
Allied Court Reporters
Alpine Country Club
Aussie Pet Mobile
Back in Balance
Buttonhole Short Course
Café Nuovo

Casale Liquors
City of Cranston
CK1 Gourmet
Coastway Credit Union
Colibri Group
Conway Tours
Cox Communications
Cranston Electrolysis
Delicacies, Inc.
Douglas Wine & Spirits
Efendi Mediterranean Grill
English Ivy Garden
Garden City Center
Grist Mill
Infinity Video Alchemy
James Anthony Photography

Johson & Wales - Audrey's 
Jos A. Banks 
L'Epicurio
Magnolia's Salon
Mohegan Sun
Newport Blues Café
Newport Vineyard
Only The Finest
Panera Bread
Providence Performing Arts
Center
Providence Watch Hospital
Quill Company
Rhode Island Philharmonic
Roger Williams Park
Scampi's Of Course

simple things
Spartan Dentistry
Sunflower Café
Swarovski 
The Imperial Room
The Washington Trust
Company
Tony's Pizza Palace
Trinity Brewhouse
Trinity Repertory Theater
T's on Park Avenue
Twin Oaks
Union Station Brewery
Unita Packaging
Wilfred's Seafood

Of the 8th Annual Wine Tasting & Dinner Event
at the Alpine County Club!

People’s Liquor
Warehouse
200 Garfield Ave., Cranston
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Anthony, Lucy & Lisa Ricamo
531 Pontiac Ave.
Cranston, RI 02910

Tel# 467-5770
Fax# 467-0160

Continued from Page 1
Also, look for the padlock symbol (usually on the bot-

tom right of the screen) on any page that collects personal
or financial information.

• The "charity" calls you. Only if you have placed the
call or initiated an e-mail yourself and know the organiza-
tion you are contacting, should you give personal or finan-
cial information over the telephone. Never give out pay-
ment information to anyone calling or e-mailing you until
you have verified that it is to a legitimate organization.

• The organization refuses to issue a tax receipt.
Question the legitimacy of any organization that refuses to
issue a receipt. Legitimate organizations will gladly pro-
vide written acknowledgement.

• Scammers often use high-pressure tactics, vague
answers to your questions, and post office box addresses.

• On-the-spot donations. Again, be familiar with the
charity and then write out a check to the organization rather
than giving cash or providing credit card information. (A
check copy for contributions of less than $250 serves as a
receipt for tax deductibility.) 

How can you set up a charitable organization?
For Hurricane Katrina, the IRS is expediting the

approval process. Organizations wishing to apply should
file IRS Form 1023 and write "Disaster Relief Hurricane
Katrina" in red at the top of the form. Once approved, the
approval date is retroactive to the date of application. IRS
Publication 3833, Disaster Relief: 

Providing Assistance through Charitable Organizations,
explains how you can give through charitable organiza-

tions to help victims of disasters, and how new organiza-
tions can obtain tax-exempt status. To view a copy, follow
this link: http://www.irs.gov/pub/irs-pdf/p3833.pdf. 

Where can you find more information?
Find more information on charitable giving at

http://www.irs.gov/charities/article/0,,id=96136,00.html,
www.irs.gov and click on "Helping Hurricane Katrina
Victims," or www.FirstGov.gov.

Your tax preparer can answer any questions regarding
your personal tax situation and the tax deductibility of
donations. To find a professional tax preparer, look to
NATP. NATP maintains a listing of professionals in your
area at www.taxprofessionals.com, or you may call
800.558.3402 ext. 3 for assistance in locating a tax profes-
sional. 

Members of the National Association of Tax
Professionals (NATP) strive to assist taxpayers with infor-
mation and knowledge. NATP is a nonprofit professional
association founded in 1979 and is committed to excel-
lence in the tax profession. NATP's national headquarters,
located in Appleton, WI, employs over 40 professionals
and 25 instructors. NATP exists to serve professionals who
work in all areas of tax practice and has more than 17,000
members nationwide. Members include individual tax pre-
parers, enrolled agents, public accountants, accountants,
attorneys, and financial planners. Learn more at
www.natptax.com. 

Would you like a photo to accompany this article? Visit
NATP's press room: http://www.natptax.com/press_room_
photos.html.

Questions About Hurricane Donations Answered

The Rhode Island Department of
Corrections, in Cranston is seeking
volunteers to serve as women's
prison mentors to provide support,
guidance and encouragement to a
female inmate transitioning out of
prison and re-entering society.
Mentor and mentee meet an hour
each week for a year. The match
begins in prison and continues post-
release. Only motivated inmates
who have requested a mentor are
chosen. The next training series
begins September 12, 2005 and
continuing for five consecutive
Monday evenings from 6:00 to 9:30
p.m. New volunteers must attend all
5 sessions. Contact Judith Fox at
(401) 462-3161 or e-mail
judy.fox@doc.ri.gov. 

Westbay Community
Action/RSVP is looking for volun-
teer caregivers to provide crucial
assistance to home-bound elders
throughout Kent County. Caregiver
duties can include driving people to
various appointments, the nursing
home to visit a loved one, shop for
someone just out of the hospital or

just visit for an hour or two a week
to chat, play cards, read, take out
the trash change a light bulb etc..
Caregivers can even call people
from home and just chat for a while.
You need to be able to drive, or
have a phone. The program pro-
vides a supplemental accident/lia-
bility insurance policy at no cost to
you. Volunteer musicians, age 55 or
older needed for our senior travel-
ing band for weekly gigs at nursing
homes, senior centers, etc.,
throughout Kent County. Contact
Zandy Gray at (401) 732-7870 or e-
mail zandy@westbaycap.org. 

Meals on Wheels of RI needs
meal delivery volunteers through-
out the state to spend two hours per
week delivering meals to home-
bound elderly. Volunteers very
much needed for the Guardianship
program to make health care deci-
sions for frail, cognitively disabled
elderly who have no funds, family,
or friends to take on this role.
Volunteers matched with a ward
that resides in a nursing home and is
unable to make secure decisions for

ongoing health care or end of life
measures. Training provided for
this valuable service. Contact
Valerie Pauley at 351-6700, ext.
140, or e-mail
vpauley@rimeals.org.

The Volunteer Center of Rhode
Island (VCRI) has a position open
for a Special Events & Marketing
assistant, a full time AmeriCorp*
Vista position which includes a
stipend and education award. The
volunteer will assist the Marketing
& Communications Coordinator
with the day to day marketing needs
of the agency, including preparing
newspaper columns, press releases,
developing media material, as well
as supporting all staff on their spe-
cial event needs. Contact Lynne
Harper at (401) 421-6547, ext. 106
or e-mail lharper@vcri.org. 

These volunteer opportunities
are provided by the Volunteer
Center of Rhode Island. To place a
listing call 421-6547 or 1-800-
VOLUNTEER. To search for addi-
tional volunteer opportunities, visit
our website at www.vcri.org.

Volunteer Center of Rhode Island



By  Lori Adamo

If there is one important
lesson that we have all
learned from Hurricane
Katrina what would it be?
As the head of a business
continuity services com-
pany who promotes excel-

lence in emergency preparedness,
this remains a burning question
with one compelling answer.  The
lesson learned, and a costly mistake
is the lack of Planning and
Readiness.  Katrina is one of the
biggest natural disasters in US his-
tory and the experts knew how the
levy would react to a hurricane of
this magnitude. Sadly, their predictions were correct.  Is
it that the good folks in the State of Louisiana didn't heed
the warning?  Is it that they thought that they would get
by with luck or by the grace of God?   

Where were the Disaster Plans and Emergency
Operations plans that Homeland Security funded with
millions of dollars? They encourage communities to plan
for their own safety and well-being.  Plan so that in the
event of a major disruption they will stay whole, keep
their economy running, and keep their people safe. 

The American Farm Bureau Federation estimates that
there could be a $500 million export loss for U.S. pro-
ducers through the Gulf ports. There are growing con-
cerns that the combination of higher energy prices, trans-
portation disruptions, and lower economic activity in the
Gulf region itself, could be enough to plunge the econo-
my into an actual recession. One estimate puts the eco-
nomic cost of Katrina at more than $100 billion.  

The Wall Street Journal estimates the cost of caring for
victims of Hurricane Katrina and rebuilding the areas it
destroyed could cost the federal government up to $200
billion, much higher than previous estimates. Also, the
Congressional Budget Office estimates that Hurricane
Katrina could cost the U.S. over 400,000 jobs and shave
up to 1 percent off the nation's economic growth in the
second half of the year.

If you think that the events that are now unfolding in
New Orleans from the aftermath of Hurricane Katrina
cannot happen in sedate New England, then think again.
Recent emergency events have happened here in Rhode
Island not nearly the magnitude of a category 4 or 5 and
have caused tremendous destruction.  Will we be ready as
a State, as a business, as a community, if a natural or man-
made disaster were to hit our region?  

We have all read about the short-comings that have
plagued our State, and the federal government has said
that preparedness planning is key.  So are we assessing
our vulnerabilities, creating contingency plans, and prac-
ticing these plans?  Or do we think we will be the lucky
ones unscathed by disaster and have the attitude that it
just can't happen here? 

Businesses need to take responsibility for their own
welfare and continuity.  We cannot be at the mercy of

bureaucratic agencies fighting turf
wars while our businesses suffer.
Both business and citizens alike
must take measures to protect their
people, property and welfare in the
event of either a natural or man-
made disaster.  Businesses can take
protective measures by assessing
the risk of what could happen in a
worst case scenario and then devel-
op an emergency action plan to
address their most pressing needs in
the event of an emergency that may
short circuit the basic human needs.
The most important lesson to be
learned from the events of
Hurricane Katrina is that our gov-
ernment is unable to provide the

level of protection that we have come to expect.  

The private sector must take it upon themselves to
insure their continued viability in the market place in the
aftermath of a disaster and realize that our government
with all its vast resources can only do so much.  It affects
our quality of life, the impact of our economic survival,
and the ability to continue life as we know it today.

Continued on Page 14
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Expect the Unexpected
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Both business and
citizens alike must
take measures to 

protect their people,
property and welfare
in the event of either
a natural or man-

made disaster.  

For friends you can count on
wherever you go!

1035 Reservoir Avenue
Cranston, RI 01910

401-944-7300  
aaa.com
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Expert guidance and innovative solutions to help you reach your financial

goals. It’s time for a Quiet Conversation.™

Personal planning • Education funding 

Business planning • Estate planning • Retirement solutions 

Employee & executive benefits • Long-term care insurance

05-2298 ©2004 The Northwestern Mutual Life Insurance Co., Milwaukee, WI (life insurance, annuities, disability income insurance). Northwestern Long
Term Care Insurance Co., Milwaukee, WI (long-term care insurance), a subsidiary of The Northwestern Mutual Life Insurance Co., Milwaukee, WI   4079-042

Lee P. Traibman, CLU
Financial Representative
275 Promenade Street, Suite 300
Providence, RI 02908
(401) 331-8300
lee.traibman@nmfn.com

For your family,
your business, your future.

SPINETECH
DIAGNOSIS • TREATMENT • REHABILITATION

DR. ROBERT A. L’EUROPA
CHIROPRACTIC PHYSICIAN • REGISTERED PHYSICAL THERAPIST • CLINIC DIRECTOR

For the last 13 years, Dr. Robert A. L’Europa, D.C.,
R.P.T., has served patients in Cranston through the
latest chiropractic and physical therapy techniques. His
newly expanded facility at 1528 Cranston Street is a
state-of-the-art facility, including a Swimex pool for
swim and aquatic therapy, a therapeutic exercise center
and professional staff who perform spine manipulation
and muscle and joint rehabilitation.

Dr. L’Europa is an expert in spine-related disorders
who focuses on rehabilitation of the spine and
musculoskeletal system. A majority of his patients have
been treated successfully for neck
and back disorders. In this way,
Dr. L’Europa brings patients back
to functional health – and helps
them stay that way.

Multidisciplinary care & treatment center
On-site specialties: Chiropractic, orthospine surgery, 

physiatry/rehabilitative medicine

1528 Cranston St.  -  (401) 942-1633
(Across from St. Mary’s Church)

T oday, identity theft continues to
be one of the fastest growing
crimes in the United States.
Almost 10 million people - or 4.6
percent of the adult population -

were victims of some type of identity theft in
2002.  Identity theft costs American busi-
nesses approximately $50 billion in 2003.
This cost includes the fraudulent creation
and use of new financial accounts under an
identity-theft victim's name without his or
her knowledge, or the misuse of existing
financial accounts belonging to them.

Recently there have been significant
security breaches at several large and rep-
utable organizations that maintain personal
information about individuals, including
their social security numbers.  These securi-
ty breaches have generated a great deal of
anxiety and attention from the general pub-
lic, the business community, and lawmakers
at both the federal and state levels.  The pub-
lic is deeply concerned as they spend count-
less hours and financial resources to clear
their good names should identity theft strike

them.  The business community is worried
as the public and government policy - mak-
ers are casting more scrutiny on them to cre-
ate or improve safeguards that will truly pro-
tect critical customer and employee data that
could be used to commit identity theft.
Legislators and government regulators are
paying more attention to this national prob-
lem because victims of identity theft are also
voters who are complaining about their
identity theft experiences and looking for
policy makers to create laws and regulations
to help prevent or minimize this insidious
problem.

Businesses/employers of all sizes and
types must consider proactive measures to
protect customer and employee data to min-

imize the risk of direct revenue losses as
well as costs associated with liability for
data security breaches.  Here are some ideas
to consider.

• Determine who within your organiza-
tion should have access to customer, human
resources, payroll, and employment tax data
and limit access to those individuals.

• If your organization uses temporary
workers, learn how your temporary worker
agency screens the workers it sends you and
consider whether to use them for tasks hat
require access to your sensitive data.

• Evaluate your customer-relationship
management, HR, payroll, and /or employ-
ment tax software systems for their ability to
allow you to systemically limit access to key
data elements that are not necessary for
viewing by all employees.

• With the help of your information tech-
nology department or technology support
provider, educate employees on strategies to
secure access to your customer, HR, payroll
and employment tax data on desktop and/or
laptop personal computers.

• Create a data-privacy task force to
include members of your HR, payroll, IT
and marketing/sales departments as well as
senior management to address data privacy
policies, procedures and initiatives

By considering and implementing many
of these data privacy and security ideas, you
will take the first steps toward minimizing
identity theft that could harm the good name
and reputation of your customers and
employees, and, more importantly, of your
own organization.

The American Payroll Association's part-
nership with the IRS and SSA allows it to
prepare its many classes and publications
with the most accurate and up-to-date infor-
mation to educate employers.  APA actively
monitors data privacy and identity theft
issues to educate employers about the
importance of protecting employee data.
More information about he APA is available
at http://www.americanpayroll.org

Thank you To the Social Security
Administration and the Internal Revenue
Service for this article.

Consider Strategies to Protect
Customer and Employee Data

APA monitors data
privacy and identity

theft issues.



Continued from Page 4
Families whose income is above 150%

FPL (gross monthly income of $2,416 for
a family of 3) must pay a monthly premi-
um ranging from $61 to 492.

Families apply for RIte Care/RIte Share
by sending in a mail-in application to the
Department of Human Services.  Family
Resource Counselors at Community
Health Centers and hospitals can assist
families completing the application.  For
more information call 401-462-5300

Child Care
Working families who used approved

child care providers for their children
under the age 16 may qualify to receive
child care subsidies.  Subsidies may be
used for in-home day care, child care cen-
ters and/or before and after school pro-
grams.  

The RI Department of Human services
assists families with child care expenses
by paying some or all of the cost.  Some
families may have child care co-pays
depending on family size and income.  For
more information call 401-462-5300.

Food Stamps
Food Stamps held eligible people pur-

chase food.  Food Stamps are accessed by
using an Electronic Benefit Transfer
(EBT) card at market checkout counters.

To apply, an individual or family must

complete an application and have an inter-
view with the Department of Human
Services.  The interview may be held over
the phone.  There is a $2,000 limit of
allowed resources per household.  One
care per adult member of the household is
disregarded (maximum of 2).  For more
information call 410-462-5300

Earned Income Tax Credit
Earned Income Tax Credit (EITC) is a

refundable federal tax credit for eligible
individuals and families who work and
have yearly earned income under $33,692
(34,692 if married filing jointly).  The
EITC reduces the amount of tax owed by
the family.

Working families may receive a portion
of the EITC as part of their paycheck and
the remainder when they file their tax
returns.

To receive the Earned Income tax
Credit in advance, the employee fills out a
W-5.  The employer then adds the portion
of the credit to the family's paycheck.  For
more information call 1-800-829-0922.

Tips for Employers
Employers can help their low and mod-

erate-income employees by:
· Posting information about RIte

Care/RIte share, Child Care Subsidies,
Food Stamps, and Earned Income Tax
Credit programs in employee break rooms,

rest rooms and bulletin boards.
· Inviting representatives from these

programs to speak to your employees.  See
contact information below.

· Providing verification of an employ-
ee's wages and income promptly when
requested.

· Having W-5 forms on hand for
employees who wish to receive advance
payment of the Earned Income Tax Credit.

Contact Information
RIte Care . . . . . . . . . . . . . 401-462-5300
www.dhs.ri.gov

RIte Share . . . . . . . . . . . . 401-462-0311
www.dhs.ri.gov

Child Care/Food Stamps . 401-462-5300
www.dhs.ri.gov

Earned Income Tax Credit . 401-222-1040
www.tax.ri.gov

Other Important Contacts
Department of Labor
and Training . . . . . . . . . . 401-462-8000
www.dlt.state.ri.us
Temporary Disability 

Insurance . . . . . . . . . . . . . 401-462-8420
www.dlt.stte.ri.us

Unemployment Insurance 401-243-9100
www.dlt.state.ri.us

netWORKri One Stop 
Career Center . . . . . . . . . 401-722-3100
www.networkri.org

Covering Kids & 
Families RI . . . . . . . . . . . 401-351-9400
www.kidscount.org

RIte Care Information and Child Advocacy
Rhode Island 
Legal Services . . . . . . . . . 401-274-2652

Thank you to netWORKri and Covering
Kids and Families Rhode Island for this
article.  Covering Kids and Families is a
health access initiative, sponsored by the
Robert Wood Johnson Foundation,
designed to decrease the number of unin-
sured children and families in Rhode
Island.  netWORKri is a one-stop career
center that matches job seekers and
employers through quality employment
programs and services.
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Income Guidelines for 
Food Stamps

1 Less than $973 $141
2 Less than $1,313 $259
3 Less than $1,654 $371
4 Less than $1,994 $471
5 Less than $2,334 $560
6 Less than $2,674 $672

Family
Size

Family’s Gross
Monthly Income

(Before Taxes and
Deductions)

Maximum Amount
of Food Stamps

Benefit

Income Guidelines for 
Child Care

2 Less than $2,342
3 Less than $2,938
4 Less than $3,534
5 Less than $4,131
6 Less than $4,727

Family
Size

Family’s Gross Monthly Income
(Before Taxes and Deductions)

Employers did you know…

www.RealestateRI.com

www.RealestateRI.com

e-mail: info@RealesteRI.com
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10/4/2005 OSHA Recordkeeping Standard Providence Marriott 8:00 AM 11:00 AM 

10/5/2005 Ergonomics in the Workplace Sheraton Prov. Airport Hotel 8:00 AM 11:00 AM 

10/6/2005 Workers Compensation Providence Marriott 8:00 AM 11:00 AM 

10/6/2005 Fleet Safety Radisson Providence 8:00 AM 11:00 AM 

10/12/2005 Defensive Driving Holiday Inn - S County 8:00 AM 12:00 PM 

10/12/2005 OSHA 12-Hour Roofing Safety Course (2 day seminar) Radisson Airport Hotel 8:00 AM 3:00 PM 

10/13/2005 Fire Prevention and Emergency Action Planning Holiday Inn - S County 8:00 AM 11:00 AM 

10/13/2005 Forklift Operator Training Sheraton Prov. Airport Hotel 8:00 AM 12:00 PM 

10/18/2005 Violence in the Workplace Sheraton Prov. Airport Hotel 8:00 AM 11:00 AM 

10/19/2005 Job Safety Analysis Providence Marriott 8:00 AM 11:00 AM 

10/20/2005 Confined Space Entry Radisson Providence 8:00 AM 11:00 AM 

10/25/2005 Bloodborne Pathogens Radisson Providence 8:00 AM 11:00 AM 

10/26/2005 OSHA 10-Hour General Industry Safety Course (2 day Radisson Airport Hotel 8:00 AM 2:00 PM 

10/27/2005 OSHA 10-Hour General Industry Safety Course (2 day Radisson Airport Hotel 8:00 AM 2:00 PM 

11/2/2005 Personal Protective Equipment (PPE) Holiday Inn - Woonsocket 8:00 AM 11:00 AM 

11/3/2005 Claim Management Sheraton Prov Airport Hotel 8:00 AM 11:00 AM 

11/8/2005 OSHA 10-Hour Construction Safety Course (2 days) Radisson Airport Hotel 8:00 AM 2:00 PM 

11/8/2005 Lock-Out/Tag-Out Radisson Providence 8:00 AM 11:00 AM 

11/9/2005 OSHA 10-Hour Construction Safety Course (2 days) Radisson Airport Hotel 8:00 AM 2:00 PM 

11/9/2005 Preventing Slip and Fall Injuries Radisson Providence 8:00 AM 11:00 AM 

11/15/2005 Defensive Driving Holiday Inn - Woonsocket 8:00 AM 12:00 PM 

11/15/2005 Forklift Train-the-Trainer (2 day seminar) Radisson Airport Hotel 8:00 AM 4:00 PM 

11/16/2005 Forklift Train-the-Trainer (2 day seminar) Radisson Airport Hotel 8:00 AM 4:00 PM 

11/16/2005 Job Safety Analysis Sheraton Prov Airport Hotel 8:00 AM 11:00 AM 

11/29/2005 Supervisor Safety Awareness Radisson Providence 8:00 AM 11:00 AM 

11/30/2005 OSHA Recordkeeping Standard Sheraton Prov Airport Hotel 8:00 AM 11:00 AM 

11/30/2005 Safety for Small Business Providence Marriott 8:00 AM 11:00 AM

Beacon & Chamber of Commerce Safety Group
The Rhode Island Chamber of Commerce and The Beacon Mutual Insurance Company
have joined together to form the Rhode Island Chambers of Commerce Safety Group.

Our Safety Tip of the Week is courtesy of Kimberly-Clark

Tip of the Week
In recognition of "Clean Hands Week," Sept. 18-24, 2005,
Kimberly-Clark Professional is currently offering free litera-
ture on proper hand washing and germ prevention.

The free information includes hand hygiene tips for the gen-
eral public as well as for healthcare workers, and health and
hygiene "wellness guides" for office buildings, schools,
healthcare facilities, hotels and manufacturing sites. A down-
loadable poster on the proper use of waterless hand sanitiz-
ers also is available. In addition, the information will continue
to be posted on the Web site after "Clean Hands Week" ends.

Hand washing is one of the most important things you can

do to keep from getting sick, according to the Centers for
Disease Control (CDC).The CDC estimates that foodborne ill-
nesses cause about 76 million cases of illnesses, more than
300,000 hospitalizations and 5,000 deaths in the U.S. each
year.The CDC also estimates that each year, nearly 2 million
patients in the United States get an infection in hospitals and
about 90,000 of these patients die as a result of their infec-
tion. Improved hand hygiene can help reduce the number of
both foodborne illnesses and hospital-acquired infections.
The information can be downloaded from the Kimberly-Clark
Professional Web site at http://www.kcprofessional.com/us/
Resource-Center/wellnessguides.asp.

Expect the Unexpected
Continued from Page 11

Recently, I had the opportunity to listen to many of our
United States Senators in Washington DC talk about this cata-
strophic event. Senator Susan Collins (R-Maine), Chair of the
Senate Committee for Homeland Security stated that as we
begin to determine where FEMA and Homeland Security went
wrong, business must immediately take a look at their own vul-
nerabilities and begin to prepare for disruption.  She defined the
three R's of emergency preparedness as Readiness, Response
and Recovery.  

Take heed in this definition, as you will hear much more in
weeks and months ahead.  The Rhode Island business commu-
nity must begin to assess, plan and train their employees to
assure that this type of failure will not happen to you. 

It is clear that the plans used during this emergency did not
meet the minimum objectives.  Had validation testing and train-
ing been a top priority of the end users of the respective plans,
it would have been clear to them that change was necessary to
increase effectiveness.  At times like this we need to evaluate
our own emergency preparedness.  Business must provide lead-
ership that is effective and defined while delegating clear and
concise emergency preparedness and acquire rapid marshalling
of resources.  This is not done at the time of a crisis.  It takes
place when there is time to think and reconsider the various
options.  Testing and training requires commitment of resources
to refine, evaluate, and increase effectiveness of your plan and
leadership is key.  Stakeholders, stockholders, Board of
Directors and small business leaders alike must commit
resources before an emergency strikes our area.  Businesses
must realize that it is critical to develop an effective and well
designed plan that is executed by well trained emergency pro-
fessionals or suffer the tragic loss of life and viability that poor
planning and performance brings!

Thank you to Lori C. Adamo, President of Code Red
Business Continuity Services,   located in Cranston, RI,
helps businesses prepare for disasters with risk analysis, plans,
and training.  For more information on how you can prepare
for a business disaster contact Code Red at 401-785-4911.
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Members! List your discount here FREE! Call the Chamber office for details.
For more information on the Member Discount Club, contact Susan the the Chamber 785-3780.

Discount ClubDiscount Club
for members only!

AA/Thrifty Sign & Awning
10% off on all signs 
401-738 8055

Advantage Payroll
Free set-up and first month processing at no
charge
401-941-5600

Advantage Specialties
10% off any advertising/promotional
products – Excludes set-up & shipping
401-942-4360

All Fund Mortgage
$200 credit toward closing costs
(401) 413-1132

The Attleboro Sun Chronicle
25% off web design services and
classified &retail ad packages
508-222-7000

ANBTH’s Rolfe Square Café & Grill
401-785-1185
$1.00 off purchase of $5 or more

Antiques in the Attic
5% off any purchase over $75
401-461-0916

Aurora Environmental Concepts
Up to 30% discount on product
401-578-9665

Auto Trader Magazines
3 week ad $15 (reg. $28)
401-946-6400

Back In Balance, Inc.
$5 off a one hour massage
distributor of Noni Juice
(401) 225-2021

base8group 
10 %off web, graphic design, database
and programming svces.
401-944-1929

Bailey Associates
Free consultation for Chamber members
401-739-9787

Butterfly’s &Blossoms
10% off for Chamber members
942-8300

Business Clinics of America Inc.
10% off tax returns & free estate planning(limit 1
hour)
401-946-4610
Call My Plumber
FREE lifetime service agreement
401-272-9111

CareNet - Rhode Island
FREE Pregnancy Test. Call for
appointment.
401-941-4357

Chapco Lawn Sprinklers
FREE Estimate
401-942-1090

Choice ONE Communications
FREE Installation
401-223-0017

Citadel Radio
Contact Chamber office for
Representative Information
401-785-3780

CK1 Gourmet
10% off $20 or more 
401-463-9866

Clear Channel Radio
Contact Chamber office for
Representative Information
401-785-3780

Commercial Screen Print Company
No charge for screen or film on orders over 24
pieces. No charge for embroidery setup for orders
over 24 pieces
401-467-8111

Cox Business Services
Gregory Brazil 
Free Consultation for Voice,
Video or Data
401-615-1320

Crosstown Press
10% discount on orders
401-941-4424

Cranston Herald
10% off advertising
401-732-3100

theCurrier Words & Events
Contact Chamber office for Representative
Information
401-785-3780

Data Depot Web Services
Contact Chamber office for Representative 
Information
401-785-3780

DataNet, LLC
Free Two Hour Assessment of Network
Environment.
401-383-5861

Edward Jones - Owen Devine
Free Initial Financial Review and a 20%
discount on 1st trade
401-464-4390

Douglas Wine & Spirits
10% OFFGift Baskets for orders of 5 or more. and
Buy 12 bottles of fine “laydown wines” and receive
25% off the purchase of your 13th.
401-944-6900

Easy Car Wash
$2 off a super car wash 

Electro Standards Labs 
Free voice/data network; consultation improve-
ment 401-943-1164

English Ivy Garden 
10% courtesy discount on all orders.
401-467-9425

ERS Electric
FREE Estimates
401-265-8326

Financial Rentals
10% off equipment & rental
401-942-7493

First Horizon Home Loans 
Saul Wilk will provide $300 off closing costs. 401-
736-5915

First Resource Computer
10% off in store labor charges. Free Diagnostics
and $8.95 Basic Web hosting. Call for details. 401-
942-2500

Fleet Bank, Garden City branch
First 6 months free for a new businesschecking
account and free personal checking account.
(401)464-6764; ask for Mike Tedesco 

Foremost Mortgage Assoc.
$100/$200 off closing ($50,000/over $50,000)
401-943-7260

Frame-It-Yourself
20% Discount on all orders.
401-463-7232

Garden City Eye 
Care10% off pair of glasses/sunglasses
401-943-8151

Greg’s Oaklawn Service, Inc.
$5.00 off Oil Change
401-942-5602

Guaranteed Rooter Service
10% off drain cleaning service
401-461-5300

Harold Crook’s Garage
10% off parts
401-942-6070 ask for Jim or Jeanette

The Herald - Janice Torilli
10% OFF Advertising
401-732-3100

Hermes Jewelry
10 %off purchase for members
401-463-3400

Hill Roofing
$200 off any roof to be stripped; $100 off any 
roof needing a layover
(401)615-9779

IAN Group, Inc.
25% off logo setup on our promotional & 
award products 
401-941-9200

IDEALAutobody, Inc.
FREE Estimate
401-942-1150

James Saflund - Coldwell Banker
Real Estate Advantage
Tax Free Rebate Program
401-822-0900

James P. Ventriglia, CPA, Inc.
Free review of prior year tax returns and
file any amended returns necessary.
401-942-0008

JLS Mailing Services Inc.
10% Off Mailing Services excluds postage
401-383-8470

KD Promotion Products
No Artwork Charge
401-723-8353

Keller Williams – Marc Bibeault
Free home warranty with any property 
listing, covers all major home componentsand
appliances for the life of the listingand is transfer-
able to the buyer. 401-785-1700 x489 or
marcb@kw.com

Knightsville Super Srvc. Center
10% off purchase or repair of $50 
(gasoline excluded)
401-942-9859
Lady of America
50% off Membership
401-223-3444

Lawn Beauticians, Inc.
10% off nursery stock
401-942-4400

LightHouse Financial Group
Complimentary Financial Plan
401-827-6270

Lannon Realty, Inc.
5% Reduced Commission Rate
for members. 401-461-7788

Katharine White
Get a Free Coaching Session
401-474-0092

Lynch Co. Promotional Products
No charge for embroidery tape for first order (over
36 pieces)401-781-6389

Mailing Solutions
20% off print &mailing package
401-822-2513

MetLife Resources - Mark Marella
Free consultation
401-261-0751

A Night On The TownLimousine Service Inc.
Free Bottle of Champagne with Rental (over 21)
401-464-9800

Ocean State Golf
10% off advertising rates
401-464-8445
The Optical Shop
20% off complete pair of prescription eyeglasses
(frame & lenses), 10% off lenses only, 10% off
non-prescription sunglasses and 10% off 
contacts
401-737-2020

Pawtuxet Sunoco
$3 off Ultra-Lube Oil Filter Change
401-467-9210

Pay Day Inc.
First month free; no set-up fees
401-245-8900

Scampi’s of Course
1 FREE Beverage with order
401-467-5770

Shur-Az Chemical Mfg.
25% off all janitorial supplies
401-723-0116

Stamas Auto & Truck Center
75% OFF Oil Changes for 1 Yearon vehicle 
purchase 
401-946-9594 - Ask for Steve

Strictly Typing
10% discount 
401-781-1110

SuperCoups
$100 off first mailing
401-732-2425

RI Counseling and Hypnotherapy Center, Inc.
(401)751-8600

theCurrier, words &events
10% off writing, editing and event coordination
contract 401-467-1896

2 Paws Up
$10.00 off our newest de-shedding
program, The Furminator – Guarantees to
substantially reduce shedding.
401-941-PAWS

Winkleman Travel
75% off passport photos:$3 per pair 
(regularly $12)
401-943-7700

WPRI Channel 12
Contact Chamber office for Representative
Information
401-785-3780

Y2 Marketing
Everything you’ve learned aboutmarketing is
wrong... Free audio CD offer
401-270-6494

Find a member
discount inyour favor!
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MICHAEL SACCOCCIO
associate broker

875 Oaklawn Avenue
Cranston, Rhode Island 02920

[Office] 401.942.1900 ext. 3118
[Fax] 401.942.2669
[Cell] 401.486.2911

Michael@SellingRhodeIsland.com

Owned and Operated by NAT Inc.

YOUR AD 
COULD BE

HERE!
Contact Susan

at the Chamber
for more info!

785-3780

Advertise your business on the Chamber

Website, www.cranstonchamber.com

call today 785-3780, for more details

For over half a century, the oral
healthcare benefits of fluoride have
been accepted without question.
Unfortunately, most people assume
that the fluoride they get from their

toothpaste and tap water is adequate for their
needs.  This is not always the case.

Controlling Tooth Sensitivity
Tooth sensitivity to both \hot and cold

affects 25% of all adults at one time or
another Often, such sensitivity is due to
receding gums, which expose the formerly
protected root surface.  Sensitivity will also
sometimes occur following root planning,
scaling, or other gum treatment procedures.

Fortunately, relief from sensitivity can be
just a visit to your dentist away.  In fact,
many products have been developed to con-
trol sensitivity.  Some provide pain relief
while doing nothing to protect exposed areas
from cavity development.  Fluoride based
products are usually preferred because hey
also provide protection for cavities.

• Cavity Control:  Cavities are caused by
bacteria that attach tooth surfaces.  The pro-
tection that fluoride provides teeth helps
prevent tooth decay at any age.  Fluoride
also helps remineralize enamel weakened by
early cavity development.

• Early Gum Disease Control:  Fluorides
a re used to inhibit the bleeding and tender
gums caused by plaque bacteria.

• Advanced Gum Disease Therapy:
Periodontal disease is caused by bacteria
that attack the gum tissue and the bone sup-
porting the teeth.  Fluorides help sustain the
treatment performed by your dental profes-
sional.

• Gum Maintenance:  Because periodon-
tal disease can reoccur at any time, fluorides
are used to help prevent re-infection.

• Post Surgical Rinse:  Fluorides control
bacteria and help tissue heal at the surgical
site

• Implant Maintenance:  Bacterial plaque
is the number one cause of premature
implant failure.  Fluoride blocks plaque for-
mulation and helps protect your valuable
implants.

• Dentures and Partials:   Bad breath and
irritation from dentures and partials can be
controlled by fluoride rinses, without the
drying effects of alcohol.

• Orthodontic Maintenance:   Fluorides
help control the two major problems associ-
ated with orthodontic treatment: gingivitis
and decalcification.

• Crown and Root Surface Caries:
Fluorides control the acid-producing bacte-

ria and helps protect your investment.
• Sensitivity:  Gum recession and natural

wear on teeth can cause sensitivity.
Fluorides coat and insulate the teeth from
hot and cold.

• Side Effects from Medicine:  Many pre-
scription medications can affect saliva flow
and increase a patient's risk of dental infec-
tion.  (Consult your dental professional
regarding your specific medication.)
Fluoride helps protect against decay.

Adults and Cavities

Fluorides are, of course, beneficial for
children, but many adults also suffer from
problems for which fluoride may also be the
answer.  A recent National Institute of
Dental Research survey reported that adults
had an average of 23 decayed and filled
tooth surfaces.  Recurrent or secondary
decay around filling represents a major den-
tal problem.  Surveys find that 40-50% of
total adult fillings are done to replace exist-
ing fillings.

As we grow older, many of us suffer
from gum recession.  This means root sur-
faces become exposed.  The incidence of
root caries in the adult population is steadily
increasing.  

Fluoride treatments can be the answer for

you.  Research shows that properly applied
fluoride blocks cavities by forming a more
acid-resistant surface layer.  It can even
reverse (remineralize) early forming cavities
(white spots).

Children and Cavities
Children often get cavities due to poor

home care habits.  They forget to brush after
breakfast or before bed and when they do
brush, they rarely clear plaque from all tooth
surfaces.  Rarely will children floss effec-
tively.  Children wearing orthodontic appli-
ances like braces face an additional burden
to keeping their tooth surfaces cavity-free.
Fortunately, the extra protection offered by
fluoride treatments can counter these threats
and reduce the risk a child will develop cav-
ities. 

If you are concerned that you may be at
risk and think fluoride treatment might help
you, ask your dentist or hygienist.  If they
believe fluoride will benefit you, they have a
wide variety of fluoride treatment options to
help you.

Thank you to Dr. Koutros of Spartan
Dental located at 1360 Park Ave in
Cranston.  For more information about this
treatment or for questions you may have you
can contact Dr. Koutros at 401-383-7569.

Everyone Needs Fluoride


